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1. nangasuazadurgsedun
1.1. nangA3
1.1.1 VaNEAT UHY A WUU N 2
1.1.1.1 Suunileinsiunaaavingns litdasndt 36 vilein
1.1.1.2. laseainavangns

f. 3vLen Tiitdeandn 24 wiawhina
- duUn 2 wEAn
- A LenUIAY 21 B
- eniden liiesni 1 wihefin
9. MNPIINUS Tsitdaandn 12 wuiawhina
1.1.1.3. 51839
fl. 51973%1eN Tsitdaandn 24 wiawhna
- duuun 2 WA
01140597 &uuun 1,1
(Seminar)
- A enUIAY 21 wiwhn
01140511** A1FANNITNNNITIRY 3(3-0-6)
(Financial Management)
01140521** A159ANITIIALY 3(3-0-6)
(Contemporary Management)
01140522 mﬁmn’m%@rmqmé%uqa 3(3-0-6)

(Advanced Strategic Management)

01140531 m3dnman1sUfoinistuas 3(3-0-6)
(Advanced Operations Management)

01140541** mﬁ'mmmwmmm%uqa 3(3-0-6)
(Advanced Marketing Management)

01140561 mstigyduimsdugs 3(3-0-6)
(Advanced Managerial Accounting)

01140591 s8.UgUTTIENIUTNITIINA 2(2-0-4)
(Research Methods in Business Administration)

01140592* @R UTUNNTILNNGINT 1(1-0-2)

(Statistics for Business Research)



-Jyneniden  litdesndn 1 wedn
Tnfidndenissunednannguinlanguivivis Widesndt 1 wiefia 210
fogeTeIv el

NENIYINTIANTS

01140523* n15dnnsnsiUasunyasednng 2(2-0-4)
(Organization Change Management)

01140526** msdnn1sgsiariieanuiunwesA 2(2-0-4)
(Business Management for National Security)

01140528 anuduiusznauns 2(2-0-4)
(Entrepreneurship)

01140571** n3dansnsnensuywdadelv 2(2-0-4)

(Modern Human Resource Management)

01140573* msdoasilenagndyanasa 2(2-0-4)
(Strategic Communication in The Digital Age)

01140575** 1131359191850 MSUAUIMNS 2(2-0-4)
(Managerial Negotiation)

01140576** A1EHUNTENSAENS 2(2-0-4)
(Strategic Leadership)

01140577** SYUUAISAUNANIGGINT 2(2-0-4)
(Business Information Systems)

01140581** A159ANTTFINATENINUTENA 2(2-0-4)
(International Business Management)

01140584** USUNNNEINAVBIUTEIMALUNG LD LT 2(2-0-4)
(Business Context in ASEAN Countries)

nguIvINITIANITIMAlUlaBUAZNITHER

01140532** N133ANITLALAIVANAMNIN 2(2-0-4)
(Quality Control and Management)

01140534** n159AN19IATINTT 2(2-0-4)
(Project Management)

01140535** nquinsuinslupidnuagnnsvieailen 2(2-0-4)
(Hospitality and Tourism Theories)

01140536** NagnsuINMIlumsdn 2(2-0-4)
(Hospitality Strategy)

01140537** n1sdnn1smaluladuazivaluladfdvia 2(2-0-4)

(Technology Management and Digital Technology)



01140538** mM3dansuinnssuluesinsimalulagiugs 2(2-0-4)

(Innovation Management in High-Technology Organization)

NHUIYININAA

01140542* NagNSNITIATIRIRAIARUSINALALTIAA 2(2-0-4)
(Consumer and Business Market Analysis Strategy)

01140543* MIIANIINALNSNTAAINLARIVA 2(2-0-4)
(Digital-Age Marketing Strategy Management)

01140546** A1FAANIINITHAIAUING 2(2-0-4)
(Service Marketing Management)

01140547** N13IANTATIAUANTINALNG 2(2-0-4)
(Strategic Brand Management)

01140548** N1FAANTITVOINIINITAAN 2(2-0-4)
(Marketing Channel Management)

01140549** n1sianTsladamnd 2(2-0-4)
(Logistics Management)

01140551* NagnsnIslaLaLaN1TALETINITUIBRULYTUING 2(2-0-4)
(Integrated Advertising and Sales Promotion Strategy)

01140552*  NIIRAIANINT 2(2-0-4)
(Luxury Marketing)
01140553*  Jayay1Usefuguasn1sinTendayaniinain 2(2-0-4)

(Artificial Intelligence and Data Analytic in Marketing)

nguArdue

01140596  L30alaMEMIUIINTTIA 1-3
(Selected Topic in Business Administration)

01140598  Ugymiiveie 1-3
(Special Problems)

9. M INUS lideandn 12 wiawhia
01140599  Ane1inud 1-12
(Thesis)
Reuludiudy Iiiandeuseivaeluilngldtunein
01110501 mwgmam%mi%’mmi%uqa 3(3-0-6)

(Advanced Managerial Economics)



2.1.1. NANGAT UK ¥

2.1.2. f\?ﬂmwﬂaﬂﬁmamaawﬁngm laidaenin 36 wiaena
2.1.3. lasea¥1amangns

f1. 298N laitiosndn 30 wu2efn
- FUUUN 2 NwAR
- W DNUIAU 21 wuwhn
- Juentden laitpanin 7 wiulgne
9. N1SANYIAUAIDETS 6 W2EAn
2.1.4. 5997991
fl. S193Y 18N laitiosndn 30 wuaefn
- FUUUN 2 wuwha
01140597  duuun
(Seminar)
- LN UAY 21 wULene

01140511** A1FANNITNNNITIEY

(Financial Management)
01140521* A159ANNIIALY

(Contemporary Management)
01140522 mﬁmﬂ’lil,%ﬂﬂaqwé%uqa

(Advanced Strategic Management)
01140531 msdan1smsufiiinisdugs

(Advanced Operations Management)

01140541** mﬁmmmwmmm%uqa

(Advanced Marketing Management)
01140561 mstigyduimsdugs

(Advanced Managerial Accounting)
01140591 s8.UgUTTIENIUTNITIINA

(Research Methods in Business Administration)
01140592* @R UTUNNTILNNGINT

(Statistics for Business Research)

1,1

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

2(2-0-4)

1(1-0-2)
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NENIYINTIANTS
01140523* n15dnnsnsiUasunyasednng 2(2-0-4)
(Organization Change Management)
01140526** msdnn1sgsnariieanuiunweIf 2(2-0-4)
(Business Management for National Security)
01140528 anuduiusznauns 2(2-0-4)

(Entrepreneurship)

01140571* n133pNIsNINENTUYwdadeln 2(2-0-4)
(Modern Human Resource Management)

01140573* nrsAeansilsnagnieafana 2(2-0-4)
(Strategic Communication in The Digital Age)

01140575 N15L35AMOTRIEMTURUIMNS 2(2-0-9)
(Managerial Negotiation)

01140576 aIghinegmaenans 2(2-0-4)
(Strategic Leadership)

01140577** SEUUATAUNANIGGINT 2(2-0-4)
(Business Information Systems)

01140581* ASIANNTTINTENINUTEINA 2(2-0-4)
(International Business Management)

01140584** UTUNN9gsNIvesUsEnAlungue LTy 2(2-0-4)

(Business Context in ASEAN Countries)



ngNIYINITIANIIMALULAEUATNITHER

01140532 M3IANTUALATUALANNN 2(2-0-4)
(Quality Control and Management)

01140534** N199ANITIATINTT 2(2-0-4)
(Project Management)

01140535 nguiin1suinslunidnuagnisviesiiien 2(2-0-4)

(Hospitality and Tourism Theories)

01140536** nagnsusnTlunidn 2(2-0-4)
(Hospitality Strategy)

01140537** a1sinnsalulaguazivaluladfliia 2(2-0-4)
(Technology Management and Digital Technology)

01140538** mﬁmmaui’mﬂiiuﬁluaaﬁﬂﬂmiuiaﬁ%guqﬂ 2(2-0-4)

(Innovation Management in High-Technology Organization)

NHUAYINTNAA

01140542* NagNSNITAATIRNNAIARUTINALALTIAY 2(2-0-4)
(Consumer and Business Market Analysis Strategy)

01140543** N13IANIINALNTNITHAINLARTIIA 2(2-0-4)
(Digital-Age Marketing Strategy Management)

01140546** A1FAANIINITHAIAUINT 2(2-0-4)
(Service Marketing Management)

01140547** N133IANTATNAUANTINALNG 2(2-0-4)
(Strategic Brand Management)

01140548** N1FAANTITVOININITAAIN 2(2-0-4)
(Marketing Channel Management)

01140549** nsinnsladannd 2(2-0-4)
(Logistics Management)

01140551** NagNSNT LAY ILALNTALATUNITVIBLUUYTUINTT 2(2-0-4)

(Integrated Advertising and Sales Promotion Strategy)

01140552* NISAAIANINT 2(2-0-4)
(Luxury Marketing)
01140553*  UgyayUseduguarmaTeiveyanIsnain 2(2-0-4)

(Artificial Intelligence and Data Analytic in Marketing)



nguivdue

01140596  (3oaloWIzmnauIMsgsna 1-3
(Selected Topic in Business Administration)

01140598  Ugmditey 1-3
(Special Problems)

9. NSANYIAUATIDETE 6 wi2wnn
01140595 nISANYIAUATDATY 3,3
(Independent Study)
Reuludisnda Tanssuseinseluiinglitfumiein
01110501 Lﬂwgmam%mﬁ@mi%uqq 3(3-0-6)

(Advanced Managerial Economics)
2.1.5. A195U1183U1

2.1.5.1. edniidusiainvamdngns
01140511*  A13IANITN AT 3(3-0-6)

(Financial Management)

miwmﬂizﬁmmﬁaﬂmiﬁunu MIVANIUNUUATNTINATTRUYY ANUBIEIUAY
L380 maﬂamﬁuuﬂaﬁwwmsﬁu mﬁmmsmmﬁﬂﬁ"ﬂLLazmiaNLLNuLﬁamiLﬂ@*&Jmmq
LLazmi’JNLLNuLﬁ@miLﬂ@ﬂmmq

Financial anticipation, financial acquisition, and financial allocation. Time
value of money. Financial evaluation. Wealth management and retirement

planning.

01140521**  AN53ANTTIMaTY 3(3-0-6)
(Contemporary Management)

HIANISAULUIAANITIANITIINALY ANINLINRBUNNNITIANTT ATLTITULAY
pnusuRinteusiadiny nsAndulasmernufnadassiuazanudugusznaunis n1s
TAN1599lgAAT N15TANITLATIAT 1A TAIUSITUDIANIT N1TAIUANLALNNT
WasLLUaseIANIT MIdamminennsuyed nsaieusegslanazniggin n1sdeans
N53N1IANNTALREarNIslladlueIAng



01140522

01140523**

Managers and contemporary management concepts. Environment of
management. Ethics and social responsibility. Creativity and entrepreneurship-
based decision making. Value chain management. Managing organizational
structure and culture. Organizational control and change. Human resource
management. Motivation and leadership. Communication. Managing conflicts and

politics in organization.

ﬂ’ﬁf{’]’mﬂ'm,%maqwé%’uqq 3(3-0-6)
(Advanced Strategic Management)

wAaAnfuRUNMTInNndnagns nszuiumsianndenagnidansoungu
fansessiankIngeuMeusnkaznely Msmvuanagnsiuseausieg n1sding
gnslugnisufsRuasnisauaudanagns uenanissdnwidannedindenagns
P3853UkAzAMLSURAtRUNdIaulunszUUNSIANSTINagNnS  Ussinuilagiuues
wwalidilunsiansdanagns Tensaldnw

Concepts related to strategic management. Strategic management process
which includes internal and external environment analysis, strategy formulation at
different levels, strategy implementation, and strategic control. Strategic
leadership, ethics and social responsibility in strategic management process.

Current issues and trends in strategic management. Case studies.

nsInn1TNIsUABLLUaI0ANTS 2(2-0-4)
(Organization Change Management)
a A Y a I3 YY) = a

wAALNEINUNITUAULUAIANTT Tadsduipdounisivasuluainssuiunig
LLazg‘ULLU‘UﬂWi’%}mimsLUé'EJuLL‘UaQ Uﬂ/lmwmmriﬁmmmasm’wﬁgﬁﬂumﬁ%’@mimi
WasuwUaseanng

Concepts of organization change. Driving forces of change. Organization
change models and processes. Manager’s roles and leadership in change

management.



01140526**

01140528**

01140531**

ms%’mmaqaﬁaLﬁammﬁummaqma 2(2-0-4)
(Business Management for National Security)

AnufiuAILiIAkazgsmMansid anuduiuvosanusiunuienduas
gNSAAnS YR UNISINNISEsAalugARdia  anunnglagdeuagiansenuain
ANTNWINADUTZAUNMAIARDANNTUAUDIYR ﬂszmuﬂ’lsﬁmumqmmam%ﬁmameﬂéf
amndennmelunazmeueantsemaiiuasuilas nsdifnu SnsAnwuenanud

National security and strategy. Relationship between national security,
national strategy, and business management in the digital age. Implications and
effects of macro environment on national security. National strategy process under
the changing of internal and external environment of the country. Case studies.

Field trips required.

anuduiusznounis 2(2-0-4)
(Entrepreneurship)

wnAnAnudugusenaunis AsesssukaAUSURAveURedIAY wIRNTIULAY
ANUANATINETIA NTARNLTIBONIUU NTEUIUNITINUAUGININY UHUTIAT

Concepts of entrepreneurship. Ethics and social responsibility. Innovation

and creativity. Design thinking. New business planning process. Business plan.

mi%’mmimiﬂg‘jﬂ’ami%uqq 3(3-0-6)
(Advanced Operations Management)

nagNENISURURNIT N1590NLUVALALAZUTNIT N1T0DNLUUNTEUIUNITWAY
ASENUHLRY MINENNSEIANLEBINITAUA LAY NS IMHURIEINTHAR TiaTisas
FIUIANUFLAIN N1TIANITAMNMN mm’m@uﬁu@ﬁmmﬁ@ NITINLHUSN YL T
mi’mLLNuﬂmmﬁaﬂmiﬁiaﬂLLazmmamLUUﬁummW@ﬁ NITVANITWNITNER NIFIANTT
JGENRE

Operations strategy. Product and service design. Process design and layout
selection. Demand forecasting and capacity planning. Facilities location. Quality
management, inventory control. Aggregate planning. Material requirement planning

and the just-in-time manufacturing. Production scheduling. Project management.



01140532**

01140534**

01140535**

NIIANTUALATUALANNN 2(2-0-4)
(Quality Control and Management)
NANNI38IN15INNTAMAINIUNISHENFUAUAZUINT WATANITANAMAINTS
afii msdamsgunmidaada msuiuussedisieilos unugiinugy aNsIAUNTNTDS
NISUVIUNTTUASIZTUUVUINIZIUALNTN
Principles of quality management in the production of goods and services.
Statistical quality control techniques. Total quality management. Continuous

improvement. Control charts. Process capability and quality standard systems.

N139AN13LATINTG 2(2-0-4)
(Project Management)

wann1sInnIstasinsiiuszaunadiianiglddadidnduiian dunu waz
NINEINT BUIARNITIANISIATINITaNe il ann1TLazATANITINHY ASALTIUNTT
miammmmzﬂ’m@ﬂmami LATNNSUIITALLALS

Principles of successfully managing projects under constraints of time.
Costs and resources. Concepts of modern project management. Principles and
techniques of project planning. Execution, monitoring and controlling. Risk

management.

nuin1suinslusiinuaznisviesiien 2(2-0-4)
(Hospitality and Tourism Theories)

naunlianudlalulngmsalidsnagys 13an1sdnnis waziBedeaailunis
uinslunidauaznisviendien ssuunmsuinislunidauaznisvieaiion usegsla
tvieaflsvideunn ndetiemsdsay ninensuyed Az fildwlidedutuu
YUYURALTLIFINEN walulaansaumnewarnisdoans wasanuduiusivaivivdu

Theories providing a comprehension of strategic, managerial, and societal
phenomena in hospitality and tourism. Hospitality and tourism systems, tourist or
guest motivations, social networks, human resources, leadership, capital
stakeholders, community and ecology, information and communication

technology, and relationships with other disciplines.



01140536**

01140537**

01140538**

nagNsuINISLan3In 2(2-0-4)
(Hospitality Strategy)
mMsUfunsgniussiuindeunsiasuuladugramnssuuinisluniin ua
nsualiBsnagns dudeninagns uarlassainafienisadieyaruiem uudliud
drfnylusuAndmsugsiauinslue3in nsdlfinw
An alignment between forces driving change in the hospitality industry and
a firm’s strategic intent, strategic choices, and structure for creation of its value.

Significant future trends for hospitality business. Case studies.

A5aANIsAluladazmalulagfava 2(2-0-4)
(Technology Management and Digital Technology)
WA tazAaNunlanunsimealuladunldwarnisanniswmalulad Yseuan

veanalladuazuinnssuasiolvl nansenuvesmaluladuvisemnansenisiudsunlas
sUwutlunsaiugsia nsdifiny

Concepts and comprehension of technology adoption and management.
Types of novel technology and innovation. Effects of emerging technology on

changing business practices. Case studies.

msdamsutansauluosdnamaluladtugs 2(2-0-4)
(Innovation Management in High-Technology Organization)

wuaAnveamaluladuazuinnssuiidanansznusg 195ULTI LAZAAIATEA
wialulaguasuwinnssy jUkuuvesiimuinismanalulad n1swystuvesndndom
v findnvesndnduet nsnunutuiedoussialasnsfunumeluladuazuinnssu
vl madenlossginsnagnsiuuinnssy muannsovesesAnsiuuinnTsy uazlia
Yaanagnsamalulad

Concepts of disruptive technologies and innovations and their markets.
Evolutionary pattern of product competition. Main function of the product,
planning for business driven by the discovery of new technologies and innovations.
The link between strategy and innovation. Organizational capability in

innovativeness. The dimension of technology strategy



01140541%**

01140542**

01140543**

ms%’ﬂmimimmm%uqq 3(3-0-6)
(Advanced Marketing Management)

NSIANEMSULATYSNALAlY SEUUTaYan1aNITRaIR AALAZAUNINDL]
maﬂqﬂﬁﬁ N3ZUIUNITIANITNNNITAAIALUUDIATIN NITIATIZULDNIENNITAAN
AAAKUILNA WaEAA1ngINa MsAmuedkUwatn wazidmingnatn n1sasieyan
LA UALUIRNTIAUA NAEVSAIUUTZANNIINITNAIN N1SABINRTTE N15E519ALENTT
fifsBumsnisnan

Marketing to the new economy. Marketing information system. Customer
value and satisfaction. Holistic marketing management process. Analysis of
marketing opportunities, consumer and business markets. Identifying market
segments and targets. Creating brand equity and positioning. Marketing mix

strategy. Digital marketing. Creating sustainable marketing success.

NAENSNTIATIVRAIANUTINALALTIAA 2(2-0-4)
(Consumer and Business Market Analysis Strategy)
unumuazngAnssuuslaalugafdvia wuudtasasngunsindulaves
Fuilan msfnwidumeesgndn Jadeiifinadenginssuguilan msaderuilnauay
mMyineaiawelavesgnd nagnsmsnanaiiioadsmnuduiudiugndn nsdifnw
Consumers’ roles and behavior in the digital age. Models and theories of
consumer decision making. Customer journey study. Factors influencing consumer
behavior. Consumer research and customer satisfaction measurement. Marketing

strategies for consumer relationship building. Case studies.

N13IANITNALNENITHAINLAR I 2(2-0-9)
(Digital-Age Marketing Strategy Management)

aa

LWIAANINNITARINEARINA N1TEBNLUUNAENSNITARINYARAT NITINIHY
LAZNSNRUINUNITAAINgARITA  n1suilUUdRuasauaulUskNTINIaNISAaIAYA
fdvia

Concepts of digital-age marketing. Designing digital-age marketing
strategies. Planning and developing digital-age marketing plan. Implementing and

controlling digital-age marketing program.



01140546**

01140547**

01140548**

N15IANIINITNANNUING 2(2-0-4)
(Service Marketing Management)

ANUAIAYVBINIAUINT ANWULRANIEHATUTLANYBINITUING AsTUILUNTITe
LarAuA1AnTIve s uIlan nagnsuarduUTEANNIINITARIA SEUURNAIR NG
AAINANTUIATS mﬁmms%ﬁaqL%‘&JuLLazﬂmﬁuv_ﬂU%mi N138319AUANNAAINY
ADINITUAZNITNENUINIT

Importance of service sector. Characteristics and classification of services.
Purchase process and consumer expectations. Strategy and marketing mix. Loyal
customer system. Service quality. Complaint management and service recovery.

Balancing service demand and capacity.

N15IANIATIAUANTINALNS 2(2-0-4)
(Strategic Brand Management)
NAYNSNITATIATIFUAINILNITINF NI TIFUAILAZNITU AU ANAINT
du mm’mLLNuL‘ﬁaa@ﬂLLUUGliﬁuﬁﬁLLazmiﬁﬂﬂﬂﬁﬂmﬂﬂiLmimmimam nsdedns
MIRAIALUUYTANNTIRENALN AU SN AR VAL DaE 9RmAImTIAUA NsUsEIY
UseAvBnanaud manuwuienmadulauasdifuresaudasaudilusuian
Brand building strategy through brand positioning and delivering brand
equity. Planning for brand design and implementation in marketing programs.
Integrated marketing communications in combination with digital marketing for
building brand equity. Assessment of brand effectiveness. Planning for growth and

sustainability of brand equity in the future.

NI5IANITUBINNNITAAA 2(2-0-4)
(Marketing Channel Management)

FnuarlAsIaduasyssNveIeInIenIsRaIn UNuIm NEfikagnis U
19IN19N15989 @010UN1IRANR UATDENINIIAaDNTOTALEILarANTINTDAUYY
anun139a1neIee NMSARMEEN N1SUTEEUNG N1SAIUANYBININITARIN

Characteristics, structure, and types of marketing channel. Roles, functions,
and development of marketing channel. Marketing institutions. Environmental
factors. Conflicts and cooperation of marketing institutions. Selecting, evaluating,

and controlling marketing channel.



01140549**

01140551**

01140552*

n13danisladasing 2(2-0-4)
(Logistics Management)
UNUIMLAEAUAIAYVRINITTANISLATAA NdA BN19319NAYNTNIIAAN
peAUsENOULATLWIARInveIN1sdnnsladaind Nanssuladadind nagnsuuuysan
nsveshanssuladadndluganisudsuuvasiumalulad nsuinisgnauaz A
nolavaIgnA n33ate srvuasaumeladaind msdnnisdufands waznsuuds
Roles and importance of logistics management to marketing strategy.
Components and new concepts of logistics management. Integrated strategy of
logistics activities in technology disruption. Customer service and customer
satisfaction. Purchasing. Logistic information system. Inventory management and

transportation.

ﬂaqms‘mﬂmwm’lLLazﬂﬁﬁiflLﬁ?Mﬂ’li“U’lﬂLLuuyjm’m’ﬁ 2(2-0-4)
(Integrated Advertising and Sales Promotion Strategy)

UNUIMTDINISTaWaN 1158 0419N1AAIN WATNTEUIUNITTANITNISAAN
Funilawan nszuumsmMsdnnisnislavan mMsnuRuimuanagnsdelavan
nsdaaiunisuiedysgfuilan aunats wagmlewdsnsuie nsinnaddl
Usgdndnn nguuneg Forvunuarasseussaiiedes

Roles of advertising. Marketing communication and marketing management
process. Advertising agency. Advertising management process. Media planning and
strategy. Sales promotion on consumer, trade and sales-forces oriented. Effective

measurment. Law, regulations and ethics related.

NINAINNFNI 2(2-0-4)
(Luxury Marketing)

F’?’Tﬁ&ﬂilLLﬁSﬁﬂHﬂA%%@QﬂWiW@W@‘WE‘MiW ﬂ’]i%Lﬂi"l%ﬁﬁﬂﬂwLL?@%@@W]’NWWG]@WW
dmfunsnaiangng Myessiguslaasedulaeus n1siaudulszaunsnain
NIUTT NTATNUATINHINNENYAININ MINRUIUNUNTABIANINTUTINALNS

Definition and characteristics of luxury marketing. Analysis of marketing
environment for luxury marketing. Analysis of high-end consumers. Developing
luxury marketing mix. Building and maintaining a luxury image. Developing strategic

luxury marketing plan.



01140553*

01140561%**

01140571**

UyynuseRvguasmaliasizideyanisnain 2(2-0-4)
(Artificial Intelligence and Data Analytic in Marketing)

mnufluifsadudyanussiviuaznsszgndmanisnain anmuandes
nsaa1nd L funansenuannsd sundasvesnaluladtggrusedus n19i
Hyausehuuasmaluladdatonnuszgndlilunisiessingfnssuuwazidunianis
Lﬁaﬂe??a?mﬁwaaﬁu%‘lmLﬁamiammumimmm

Introduction to artificial intelligence and its application in marketing.
Marketing environment affected by technology disruption of artificial intelligence.
Applying artificial intelligence and advanced technology in analyzing consumer

behavior and customer journey for marketing plan development.

mstaBuimatugs 3(3-0-6)
(Advanced Managerial Accounting)

N1INAUITOYATEUUAUNY NSaTaNAUNUNEnTMI N153LATIYIkaY UUa
ANUNIIEAMTUAUNUREA A9 AU 1AV oyan 19Ty TuTnIIAon15IaUuNY
AuA way fadula nslfimedeamedyuimstugsdmiunisinauladanagns

Development of cost system data. Accumulation of costs for product
costing. Analysis and interpretation of product cost. The importance of
management accounting information for planning controlling and decision making.
The use of advanced management accounting techniques for strategic decision

making.

N133nN1INSnensuywdadel 2(2-0-9)
(Modern Human Resource Management)

nsruIUMIIANIsHensuywdadelnd  nsassvsnensunaaLazianTg
AIULINIU  BUTHUASIAIUIUAAINT  NISUTMSIANSAUUTEANSAIMYBINISINaIU
naenIUNTUTEIUNANTSYINIY Msuitymiazananudands Anuyniuaamtna
ussudtusiaonadosiulangsianfdsiniueglutlagiu

Modern human resource management processes. Human resource
recruitment and labor management. Training and development. Appraisals and
performance management. Problem solving and reducing conflicts. Employee

engagement. Labor relations in accordance with the current business world.



01140573**

01140575**

01140576**

msdeasidanagnsluganavia 2(2-0-4)
(Strategic Communication in Digital Age)

UNUIMLAZAINEIAYT09N15E DA15A 0ANALEAVBI0IANTT WIIAALAY
AMNINEYRINSADa TEINAgS BvBnavesdiauAdviaazmTUAsuuUawnedanusie
msdeansiBenagmd msdoanssndnuaiiarTanssneadnis n1sdeansnsiasuntas
uagnsdeanslunnyingd

Roles and importance of communication to an organization’s success.
Concepts and definition of strategic communication. Influence of digital society
and social change on strategic communication. Organizational identity and culture.

Change and crisis communication.

N15195eTRId MU UTINS 2(2-0-4)
(Managerial Negotiation)

LLU’JﬁﬂLLazwqwaLﬁlEJ?ﬁJUﬂWiLﬁ]i?\]’IGiEﬁEN UTELAVTOIEnIUNITAINITIATANRD TS
NTEUIUNITLATAIRDTDIIUTUNTIETMe Tasa NS IHLEle A5esTsulunI1aTen
AeT03 TNISuanIUNUIALLRLAZATAIANY

Concepts and theories related to negotiation. Types of negotiation.
Negotiation process. Negotiation power and persuasion. Ethics in negotiation.

Applying role play and case studies.

ANEHUNTIENTAENS 2(2-0-4)
(Strategic Leadership)

waAnA1IzE BnBnavesn1izdinfifinessAa nMsasuulauazadny
Aanisvesginvadelvd aeidegnsaansluannelduiueu dnvasvead s
gseans MaangiBsnsmansuaznsinisasuilas

Concepts of leadership. Influences of leadership on business. Change and
expectation of modern business. Strategic leadership in uncertain condition.
Characteristics of strategic leadership. Development of strategic leadership and

leading to change.



01140577**

01140581%**

01140584**

SYUUASAUNANIGGTN] 2(2-0-4)
(Busines Information Systems)

Tassareiugiuresssuvasaume N1TILATITYITEUUNUNNGIA N1TTANTT
sruvasaunALazn1sUszendlddmiunisuszatanawazAndula Ussifiudiumiiy
UaaﬂffﬂLLﬁ%Q%ﬂﬁiiﬂJﬁLﬁlﬁ?ﬁaﬂ

Information system infrastructure. Business system analysis. Information
system management and application for business processing and decision making.

Related security and ethical issues.

N53ANN3gINATENINUsEINA 2(2-0-4)
(International Business Management)

annIngaeuNNgINaTEniaUsEmaAluseduginaazszaulan ANULANAIY
METAUETTN JULUUMTANTIUTINITENINUTENA ATIANTTNERN NTAAIA N1TEY Lag
m%’wmﬂiwwéiijﬂizmm iw‘ua’liam‘mLﬁamiUNLLNuLLamwﬂu

International business environment at both regional and global levels.
Cultural differences. Entry modes of conducting international business.
International operations management, marketing, finance, and human resources.

Information system for planning and controlling.

USUMNNgINIveIUsewmelungueden 2(2-0-4)
(Business Context in ASEAN Countries)

WAUINT WUlENLAZ UNUIMTBIENIALU T RLRLBLITuR: Tupanidedlaiu
n13andugsia lugiinia anmwinaeun1egsnavesusemalunguendeu luau
LTI F9AN TAIUFTIY kazn1sillan1sunases WlguisuarANuAgIRuYeaNNAL
Uszrundwiaedeny Tueenaedlaiuusunniegsne

Development, trend, and roles of ASEAN in relation to business operations
in the region. Business environment of ASEAN countries in terms of economic,
social, cultural, and political aspects. ASEAN’s policies and implication on business

context.



01140591%**

01140592*

01140595

seiJguinNdenauImsgIng 2(2-0-4)
(Research Methods in Business Administration)

MATetugwINTgIRe wasmsdavilasssmside mslneluladansaumea
LarARLIMEsTAMTUUTEIIANE UasMsAUALTeYa MTIATIEVHA N1SISEUSBLaz oY
UAMIYNSINING Uazn1aiiaue Misfusenanuite nsdmisenuiensiiausly
MyUsEyuuaen SRRl TIvnIg

Advanced research in administration and preparation of research proposal,
application of information technology and computer data processing and
retrievals, data analysis, article writing and presentation, group discussion. Paper

preparation for presentation and publication.

AR INTUNITIVENINGIND 1(1-0-2)
(Statistics for Business Research)

UNUINUBIADAUNITITETIND adANTTUUT NIsVAdRUANNAFINEImMSUNY
Aegfgkardmsuaninguiiegne mmaaeulaawadt n1siasieiauLUTUTIU
Malfier MInnneeldadusgisineuaznisanaeeiBadunvan anduius wagadamlaly
Wdmes

Role of statistics in business research, descriptive statistics. Hypothesis
testing for one- and two-samples. Chi-square test. One-way analysis of variance.
Simple linear regression and multiple linear regression. Correlation, and

nonparametric tests statistics.

NANYIAUATIIDETY 3
(Independent Study)

msfinwduaidase luhidefiinaulasesulsyy v Beudeadunenuuay
‘131Lauaiumﬁaauﬁummi%’juq@ﬁwamaaﬂ%zyzgﬂw

Independent study on interesting topic at the master’s degree level,

compile into a report and present in the final oral examination.



01140596

01140597

01140598

01140599

Seaamzneuimgsne 1-3
(Selected Topics in Business Administration)
Sesamzneuimsgsialuszduiyaln widedeavdsuuladuluudaznia
N3ANY
Selected topic in business administration at the master’s degree level.

Topics are subjected to change each semester.

AU 1
(Seminar)

a

nsunaussavefuseitelagiumhaulaniansuinsgsia lussaudSyan
n
Presentation and discussion on current interesting topics in business

administration at the master’s degree level.

Ugyniiiey 1-3
(Special Problems)
= 1% 1% a a [y a a = IS <
miﬂﬂw’mum’mwmwwwqaa%muﬂwmﬂw ALY ULIYLVYULTUTIUIUY
Study and research in business administration at the master’s degree level

and compile into a written report.

WNYITNUS 1-12
(Thesis)
Welusgaulsaanln wasiSeuSsaduinerinus

Research at the master’s degree level and compile into a thesis.



2.1.5.2. edviidusiadvuenvidngas
01110501 Lﬁiﬂgmam%mﬁmms%uqa 3(3-0-6)
(Advanced Managerial Economics)

N153LAT1EN kAT UTBENANO U LATUTAIENTANIA WAL UNAIAFINTUNIS
Andulan1egsia lneaseunguiian siaeiguad nsussinaasnsneNsalguasA
nsuBauaziuny Tassadswemann nauinm waenssaailuniin  nagnd
Tunsuwdety ANNFuRUsTEnIegUadn 51A1 AUy wagils MTATIERNITaImULAE
nsAnAUlaNITAU NLEATYIAERTINAA @Tq?c'?%fmLLazuIEJmsJmegﬁammﬂ

Analysis and application of micro and macro economic theories for
business decision making. Demand analysis. Estimation and forecasting demand.
Production and cost. Market structure, price theory and pricing in practice.
Competitive stratergies. Relationship among demand, price, cost, and profit.
Investment analysis and investment decision. Macroeconomics theories.

Macroeconomic indicators and policies.



